
UK Export Finance Jobs

An animated splash section grabbed users’ attention from the 
start of their visit. We tied several of UKEF’s export contracts - 
from co� ee fi lters to Norton motorcycles - to bold recruitment 
slogans, making an immediate link between the work they do 
and the career development they o� er. Here you can see the 
visual pun pairing the co� ee cup to the tagline ‘make a bigger 
splash’, for example.

This section also established the strong site brand, using minimal 
colours from UKEF’s brand palette paired with bold, isolated 
images that really dominate the generous white space and draw 
the eye to key messages.

Eye-catching, animated introduction

We were aware that the site needed to appeal to a highly 
technical audience, and stakeholders were clear that their ideal 
candidates would be strongly attracted by the level and type of 
work undertaken by UKEF.

Our creative team responded by using innovative animated 
fi gures throughout the site, such as the infographic-style 
numbers shown here. These add visual interest, ticking up from 
0 as the page is loaded, but more importantly underline the 
breadth and importance of UKEF’s work and lend a technical 
feel to appeal to ICT candidates.

Modern, innovative web elements

“The website advertising the jobs looked professional and 
engaging and made UKEF sounds like an interesting place to 
work”

“The application form was easy to use and I liked the fact 
that you could complete the form in any order and also save 
as a draft for completion later, rather than needing to do 
everything in one sitting.”

“The site was modern, image-rich and engaging. I fi nd 
visually attractive sites like this easy to navigate, as it draws 
you in and assists you on your way through, what can often 
be a frustrating and stressful experience. Using attractive 
images to quickly navigate users through a site is defi nitely 
the way to go. Yes, give me a read more button rather than 
endless dry text. And yes, I will apply for that job; that makes 
the process easy and informs me about the organisation in 
bite size graphic friendly chunks that doesn’t demand too 
much time and patience. More like this please!”

“I found the front page was very attractive and the site easy 
to navigate.  

Testimonials

“We knew that this was a challenging brief – any one of these 
roles would be di�  cult to fi ll by themselves, to do them in 
volume is a di� erent prospect altogether. From the very fi rst 
meeting, the team at Jobsgopublic put us at ease. The team 
were keen to fi nd out as much about us as an organisation as 
possible and understand exactly what we were looking for.

One of the key challenges that we faced was a lack of 
awareness of who we are and what we do. The microsite 
presented the perfect platform for us to tell our story and 
promote ourselves as an employer of choice. The bold, brave 
design was incredibly striking and we were confi dent that it 
would help attract visitors to fi nd out more.

What was important to us was that we operated very 
much as a partnership and that was the case throughout 
the campaign. We were constantly kept updated on the 
performance of the roles and our ideas and input were taken 
on board at every stage. 

We received a number of high-quality applications which 
we don’t think we would have received if we have used 
traditional attraction methods. We are excited to see 
what this partnership can achieve and we look forward to 
collaborating with Jobsgopublic in the future. “

Brand, creative & technical elements

- UKEF microsite users
- Shane Lynch, HR Director, UKEF


