
Buckinghamshire Fire & Rescue

“We were well aware the brief was a 
challenging one. Primarily because of the 
budget that we had at our disposal. We 
were also keen to attract more females into 
the service – something that is notoriously 
difficult.

Jobsgopublic took on this campaign, knowing 
the full extent of these challenges and 
confident that they could get the results we 
needed.

They set about putting together a campaign 
microsite that told the story of the service 
and the apprenticeship scheme. The range 
of attraction worked really well. The site 
saw significant levels of traffic throughout 
and we were impressed with the volume of 
applications we received.

We have no doubt that Jobsgopublic’s 
efforts to understand and communicate our 
message was instrumental to the success 
of this campaign. We loved the site and felt 
it sold the benefits of the scheme and what 
we offer as an employer. From the number 
of applications, we received, we successfully 
filled all 12 positions. A quarter of these were 
from female candidates which was a huge 
bonus.

Jobsgopublic were a great partner, they 
responded to every request quickly and 
professionally and provided useful advice 
throughout.

Most importantly, the campaign represented 
excellent value for money. Jobsgopublic 
ensured that our money was spent in the right 
places, getting in front of the right people and 
making sure that the campaign was a success.”

- Kerry McCafferty, Head of HR and OD

Client Feedback

We worked with BF&R’s existing strong brand to create a 
warm and visually interesting site brand, leaning heavily on 
the use of eye-catching and modern images to establish a 
sense of the spirit of the service. 

Light and dark sections were alternated to keep the eye 
moving through the site, with content carefully curated to 
build momentum from initial click, through to scroll down 
and eventual application.

Strongly branded, eye-catching site

Brand, creative & technical elements


